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BUILD A BRAND

INCREASE LOYALTY

COMMUNICATION

Facebook offers an excellent outlet to
build a brand that consumers can connect
with beyond the static nature of traditional
marketing.

By “liking” a Facebook brand page,
consumers are essentially opting in to
receive your brand messaging.

It has become common for customers to
use social networks to bring up inquiries
or offer feedback. Handled correctly, this
can be a fantastic way to communicate
with customers and offer them exceptional
customer service.
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TOTAL LIKES

TALKING
ABOUT THIS

The number of unique people FRIENDS OF FANS
who like your Page as of the last
day of your selected date range.

The number of unique people

who have created a story about TOTAL REACH
your Page during your selected

date range. A story is created

when someone:

o Likesyour Page

Likes, comments on, or shares
your Page post

Answers a question you've asked
Responds to your event
Mentions your Page

Tags your Page in a photo
Checks into or recommends your
Place

o

O O O O O
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The number of unique people who are
friends with your fans as of the last
day of your selected date range,
including your current fans.

The number of unique people who
have seen any content associated with
your Page (including any Ads or
Sponsored Stories pointing to your
Page) during your selected date
range.
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1. REACH

The number of people who have seen your
post.

2. ENGAGED USERS

The number of people who have clicked anywhere
on your post.

3. PEOPLE TALKING ABOUT THIS

The number of people who have created a story
from your post. Stories include:

o Sharing, liking, or commenting on your
post

o Answering a question

o Responding to an event

4. VIRALITY

Virality is the number of people who have created a story
from your post as a percentage of the number of people
who have seen it.

5. REACH

A Mention occurs when users tag a Page in a post or
photo. Users can do this by using the (@ sign and typing the
name of the Page.

6. CLICKTHROUGHS

Traffic driven to the website from Facebook, as tracked in
bit.ly and Analytics.

6. CONVERSIONS

Conversions from Facebook, as tracked in Google Analytics.




1. LINKS

It's beneficial to post links along with any brand
messaging to substantiate the copy and offer the
reader additional information if the topic is
interesting to them..

2. PHOTOS

Photos display very well in the Facebook Timeline and
add interest to the page. For brands that don’t have
beautiful photography, charts and graphs can serve a
similar purpose.

3. VIDEOS

Videos that are posted from YouTube will automatically
pull in the player and allow fans to watch the video
within Facebook. This is another example of excellent
visual and interactive content.
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4. QUESTIONS

The best way to get user interactions is to pose an open-
ended question soliciting user responses. Fans like to feel
that they're part of a community that values their
opinions.

5. POLLS

Polls is a Facebook feature that enables brands to formally
post a poll to the wall, allowing users to submit votes on a
topic.




l )/‘ DVF - Diane von Furstenberg

"i i The Dark Knight Rises

The Dark Knight Rises - TV Spot 6
In 2 days.

The Duchess of Cambridge carried a DVF Lytton Clutch to
Wimbledon. Where would you wear yours?

http://bit.ly/RP5gBq
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6. EVENTS 8. TIMELINE STRATEGY

It's possible to post events to Facebook, which users can Facebook pages are laid out in a timeline format.
then RSVP to. This is great if there's a tradeshow, webinar, Admins can also pin key content to the top of the
conference or other corporate event planned that the brand page.

would like to draw people into.

7. TARGETING 9. MODERATION

Facebook posts can be targeted by country Methods of recommended moderation of content include:
and language as to add localized/ cultural

relevancy. o Mark inappropriate content as spam

o Baninappropriate users
o Enable email notifications whenever somebody posts to
the wall for constant moderation
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ICONS & CALLS TO ACTION A great way for a brand to increase its
followers is to implement a Facebook icon {

or link in the company email signature.
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TOOLS Sprout Social can be used to schedule !
posts, moderate activity and reporting for :'l' '3
multiple accounts. .
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Pictured Above: Sprout Social Analytics Dashboard Pictured Above: Sprout Social Publishing Calendar
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